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I KNOW I AM A ENTERTAINER & TALENTED MUSICIAN 
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1. Why Zoe Duhh? 
2. Brand awareness 
3. Demographics 

4. Creative Content 
5. Results Driven 

6. Examples 


7. Pricing 




















Genuine and happy using brands will 
convey to a consumers spirit creating 
brand awareness and a friendship with 
each individual consumer. 


Reality’s version of the normal celebrity 
has shifted and consumers what to be 
sold by people who are transparent. 


Instant gratification requires constant 
content which brand influencers 
provide to each collaborative process. 


Musicians sing melodically encouraging 
repetition, acknowlgment and videos 
bring together brand awareness. 





~~ 35% 


29% 


Rags to riches familiar story 
Dyi pioneer of this generation 


1st female engineer using 
apple iPhone for a studio 


Writes, engineers , sings , 
coordinated, genuine following 


Consistently creating fun and 
needed refreshing content 
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Fosters conversation with the 
community 


Gen z expert on hierarchy 
Strategic thinker 


Social media content 
management expert 


Digital space & leadership 
passions 


Digital editor 
Fun to work with 


Customer focused 
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CHRIS FIELD DREAMS 


CHRIS FIELD DREAMS 


NOW AVAILABLE 
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BRAND AWARENESS 


= Influencers bring the community 
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= The community scrolls timelines as a past time 
= Genuine people influence people to buy 

= Popularity is normal with gen z 

= Honesty and humility creates loyal friendships 





= Consumers want to be popular using the brand 
= Consumers trust honest friendships over popular icons 


= Groups can be formed from the use of a brand April O 


Ma 
= Relevant realtionships will create brand loyalty : June 


= Engagement globally socially integrates brands into our digital society any 
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What is tie prand targeting ? 





ZOE DUHH ORIGINAL MUSICAL INFLUENGER 








ZOE DUHH ORIGINAL MUSICAL INFLUENGER 





Age 

Sex 

Income level 
Race 
Employment 
Location 


Homeownership 







Level of education 


All above make up generalizations 
about customers who identify with 
certain groups. 
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SNAPCHAT IS ZOE DUHH’S MOST USED SOCIAL MEDIA PLATFORM 





Office 360 

Keynote 

Canva 

InShot 

Vimeo 

Adobe 

YouTube 

Facebook Blue Print 
NYU Music Business 
Snapchat 

BandLab 

Plotagon 

Zoom 

Thinkific 

Windows , Lenovo , Mac OS 
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ECONOMYTRIVIA 


TAKE THE RISKS THAT 
OTHERS DON’T SO YOU 
CAN HAVE A STORY 
THAT OTHERS WON'T. 
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View Professional Dashboard 
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197 21.5K 1,834 
Posts Followers Following 





Zoe Duhh 

Musician/Band 

© visit my bandlab or add 
me on snap zonae_amor 





www.bandlab.com/zoeduhh a 
1 
Edit Profile Promotions 
€ Zoe Duhh + Add 


Completed 


Business: Manager 
. onJuly 16, 2021 
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facebook 
blueprint | eLearning 
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NEGOTIABLE UPON REQUEST, CUSTOMIZATIONS AND TIME URGENCY 
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ZOE DUHH IS LIFE BRANDING 











SOGIALS 


Instagram- @zonaeamor 

Snapchat- @zonae_amor 

Facebook -@zoeduhh 

Cash App- $zoeduhh101 

Email- zoeperfecteventor@gmail.com 
Snapchat 101 - https://zoeduhh.thinkific.com 
BandLab - https://BandLab.com/zoeduhh 
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